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Foreword

For the last 13 years, a number of state and local organizations have collaborated to promote
alternatives to driving to and from work alone. These core organizations, the Clean Commute
Partnership, are the Baltimore Metropolitan Council, the Baltimore Regional Transportation Board,
the Maryland Department of the Environment, the Maryland Department of Transportation, and
Clean Air Partners.

Clean Commute Month is the cornerstone of the partnership’s outreach efforts, and this year’s
initiative built on the foundation of previous campaigns, with more partners, more participants,
and greater success than ever before.
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Clean Commute Initiative

The Baltimore region has a serious air pollution problem, which affects the health of all of us. Motor vehicles are a significant
source of the emissions—almost 1/3—that cause our region’s bad air, and it is clear that individual commute choices impact
everyone. Recognizing the need to educate the public on the relationship between air quality and transportation choices, the
Clean Commute Partnership has designated May as Clean Commute Month.

The mission of the Clean Commute Month program is to:

* Educate the public on the relationship between driving and air quality.

* Raise public awareness of alternative forms of commuting.

* Encourage the use of alternative commuting.

* Encourage proper maintenance of motor vehicles, to keep them running cleaner.

The program’s goal is to reduce air pollution, thus improving the quality of life in our region. Its objectives are:

* Increase the number of employer-based programs for commuting alternatives such as bicycling, walking, transit use,
rideshare, telework, and flexible work scheduling.

* Increase the number of individuals using alternative commute options.

* Increase the number of motor vehicles running cleaner.

Program strategies include:

* Provide information and program assistance to employers.

* Promote innovative and flexible work scheduling.

*  Provide information to individual commuters.

* Provide opportunities to experience alternative commute options.

* Provide opportunities for drivers to get their vehicles running cleaner.



Why May is Clean Commute Month

“May is Clean Commute Month.” Chances are you have heard it on the radio and seen it on posters and
banners over the years, but do you know why May is Clean Commute Month?

Actually, there are several reasons, but the most important is that May is the beginning of the ground-
level ozone season in the Baltimore region.

Ground-level ozone, our region’s most serious pollutant, forms when emissions from tailpipes and
smokestacks, as well as several other sources, mix under the hazy, hot summer sun. Since single-
occupant vehicles generate many of these emissions, convincing people to try alternate ways of
commuting could greatly help to clean our air.

That is why every May the Clean Commute Partnership works to raise awareness about the effects our
personal transportation choices have on our air quality.



Outreach Events

As in past years, Clean Commute Partnership staff and volunteers met the public at local fairs, festivals, and celebrations
throughout the region. Clean Commute Month 2010 outreach activities included the following;:

Howard County Green Fest

Clean Commute Month 2010 outreach efforts began on
Saturday, April 17, with participation in Howard County’s
second-annual Green Fest. This celebration, held at Howard
Community College, featured dozens of exhibitors and drew
thousands of people from across the county.

Baltimore Eco-Festival

Co-sponsored by the Parks and People Foundation and
Baltimore Green Week, the Baltimore Eco-Festival, also held
on April 17, drew several thousand people eager to learn and
share information on bettering the environment to historic
Druid Hill Park. Volunteers from BMC greeted these visitors
with Clean Commute brochures, promotional items, and
smiles.

JHU School of Medicine’s
Earth Day Rally

The evening of April 22—Earth Day—found BMC participating in
The Johns Hopkins School of Medicine’s Earth Day Informational
Rally, which brought exhibitors from throughout Maryland to
discuss sustainability and renewable resources. The Clean
Commute Month display had more than its share of visitors
from among those attending the event.

Towsontown Festival

The first day of May brought the traditional mainstay of Clean
Commute outreach events, the Towsontown Festival. The
weekend festival is one of the largest annual community
sponsored fairs on the East Coast. The near-perfect weather
drew an estimated two hundred thousand people, many of
whom stopped by the Clean Commute exhibit to learn about
transportation choices and air quality.



Baltimore County Commuter Fair

BMC staff visited the Baltimore County Office Building in
early May to promote Clean Commute options to county
employees.

Edgewood MARC Station
Commuter Thank-you

Harford County’s Commuter Assistance Program sponsored a

commuter thank-you at the MARC station in Edgewood in the

early morning hours of May 5. Volunteers from the county and
BMC greeted MARC commuters with coffee and other goodies
to thank them for their smart & clean commuting choices.

Baltimore Flower Mart

Clean Commute Month volunteers from both BMC and MDE
took part in a Baltimore tradition, the annual Flower Mart.
Held at the base of Baltimore’s Washington Monument,

the two-day event—Friday, May 7 and Saturday, May
8—drew thousands of visitors to the city’s historic Mount
Vernon neighborhood. Flower Mart, one of Baltimore’s true
rites of spring, once again proved a perfect opportunity

for CCM staffers to talk with people about air quality and
transportation.

Clean Air Partners Annual Meeting

For the first time in its 13-year history, the Clean Air Partners
organization held its annual meeting in Baltimore, at the
Maryland Science Center. The theme for the May 20" event
was Earth Day 40 — Solutions to Air Pollution & Climate
Change. Following a meeting of the organization’s Board,
which included approval of the upcoming work plan & budget,
a reception and awards ceremony recognized the winners

of the second annual Air Quality Poster & Video Contest.
Students from several Baltimore region middle-schools were
among the winners.




Bike to Work Day

Friday, May 21 brought the region’s 13" annual Bike to Work
Day. For the third year in a row, the event featured rallies

in each of our six jurisdictions. Over 1200 riders officially
registered for the event—a record. Hundreds of bikers
attended early morning rallies at the Annapolis City Dock,
Baltimore City’s War Memorial Plaza, the Baltimore County
Courthouse Plaza in Towson, the Harford County Government
Center in Bel Air, and the Mall at Columbia. There was also a
noontime event at the Carroll County Government Building in
Westminster. Local government officials welcomed riders at all
of these locations.

Regional news media provided generous coverage of the
entire Bike to Work Day effort. Baltimore TV station FOX-45
was an official sponsor, and local radio stations WNAV in
Annapolis and WXCY in Bel Air played active roles.

There were also several satellite Bike to Work Day rallies

held across the region. Johns Hopkins University staged an
event at its Homewood campus in Baltimore, which drew

well over 100 cyclists. Several miles away, Morgan State
University hosted student and faculty riders at its initial B2WD
celebration. Northrop Grumman held events for the third
straight year at its BWI and Annapolis locations. Preliminary
plans for next year’s Bike to Work Day look to expand the
number of satellite rallies.
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Maryland Heartland
Sustainable Living Fair

The day after Bike to Work Day, May 22, BMC staffers
returned to Westminster to take part in the third annual
Maryland Heartland Sustainable Living Fair at the Carroll
County Farm Museum. The event promotes an eco-friendly
lifestyle for all current and future Marylanders and was well
attended despite threatening weather. Several hundred
folks stopped by the CCM exhibit to find out more about
clean commuting.

Baltimore County
Carpooler Thank-you

Complementing May’s Baltimore County Commuter Fair,
Baltimore County Government, Metro Rideshare, and BMC
staffers thanked county carpoolers in the early hours of

June 16. Carpoolers were treated to coffee and pastries

and encouraged to maintain their good habits. Materials
explaining the benefits of ridesharing were given to those not
carpooling.

Clean Commute Month

Rideshare . Transit . Bike . Walk . Telework . Clean Cars



Clean Car Care Clinics

Recognizing that not everyone can take advantage of
alternative commuting options, the Clean Commute
Partnership makes a concerted effort to help drivers of single-
occupant vehicles become an integral part of its campaign for
cleaner air.
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The partnership reminds drivers that they can contribute
to better air quality by keeping their vehicles maintained
and running efficiently. That means that fluids are changed
regularly, engines are tuned properly, worn belts and hoses
are replaced, and tires are inflated to the correct pressure.
These are simple things to remember, but they are often
overlooked.

To help area drivers keep their vehicles running cleaner,

MDE and BMC sponsor annual Clean Cars for Clean Air
clinics, from late spring through early fall. Certified auto
technicians perform complimentary inspections for anyone
who brings a vehicle to an inspection site. The inspections are
comprehensive, and although the technicians cannot make
actual repairs, they can recommend any needed work to
motorists.

Great care is taken to greet each driver, thank them for their
participation, present them with educational and promotional
items, and explain what is being done and why. Without
exception, drivers are always appreciative for the opportunity
and eager to learn how to keep their vehicles running cleaner.

This year’s events were held in a number of locations throughout
the region and were coordinated by BMC, Rideshare, Harford
County Commuter Assistance, and the Annapolis Regjonal
Transportation Management Association.



Chartley Community
Association’s National
Night-out

Clean Commute events extended into August,
with participation in the Chartley Community
Association’s National Night-out Public Health
and Safety forum in Reisterstown. Dozens of
co
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Promotional and Collateral Materials

In addition to special events, the Clean Commute Month campaign used promotional materials as tools of communication
and education. Several pieces created for past efforts were recycled, including a picture postcard announcing, “May is Clean
Commute Month” and a brochure explaining the benefits of clean commuting. The brochure, a multi-purpose piece containing
facts about ozone, its health effects, and actions to reduce pollution-causing transportation activities, was updated several
seasons ago to include information about fine particle pollution.

Event-specific items were created, including Bike to Work Day posters and T-shirts. The Rideshare organization also provided
tire gauges, ankle straps, pins, and reflectors for the Bike to Work Day events in Baltimore and Carroll Counties.

These promotional materials not only raised awareness of Clean Commute Month, they directed people to more comprehensive
sources of information, such as the Cleancommute.com website. This site, now in its eighth year, is the one-stop shop for
everything concerning Clean Commute Month. From its homepage, visitors can link to dozens of other sites for the most
complete and up-to-date information on smart commuting.

Articles about Clean Commute Month appeared in several of BMC'’s electronic
newsletters, and local governments gave considerable space to the
initiative in their various publications.
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Media
Paid Radio

A major component of every Clean Commute Month is a
paid radio campaign, sponsored by the Baltimore Regjional
Transportation Board (BRTB), delivering key messages to a
targeted audience—drivers of single-occupant vehicles.

For the 2010 campaign, the Clean Commute Partnership
bought time on the CBS Radio affiliate stations WLIF-FM and
WWMX-FM. BMC staff worked with the stations to create
attention-getting messages. As an added value, the company
developed and promoted a number of Clean Commute-
themed contests, which drew entries from throughout the
Baltimore metropolitan area.

In addition, MDE, as part of the Clean Cars for Clean Air
program, sponsored an aggressive two-week campaign on
the Clear Channel Radio stations WPOC-FM, WCAO-AM, and
WZFT-FM. The commercials aired during drive-time traffic
reports—the perfect time to reach drivers—and carried basic
car care messages.

Earned Media

As mentioned earlier, Bike to Work Day was well covered by
the region’s informational media. Baltimore TV stations sent
crews to cover the Bike to Work Day rallies at War Memorial
Plaza and Bel Air. Positive stories on bicycle commuting
appeared in The Sun, as well as such local papers as The
Aegis, The APG News, The Capital, The City Paper, The
Community Times, The Harford Business Ledger, and The
Towson Times.
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Partnership

Each year the Clean Commute Partnership grows stronger, reaching more people and encouraging them to make smarter

commuting choices. The result is cleaner air for us all.
Clean Commute Month would not be possible without the extraordinary contributions of organizations and the tireless efforts of
individuals. Many, many people and groups made this successful initiative possible. Thank you, all!
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Adventure Cycling Association Sponsor, B2WD

Annapolis City Partner, B2WD
Annapolis Transit Sponsor, B2WD
Anne Arundel County Partner, B2WD & Clean Commute Month
Arena Club Sponsor, B2WD
ARTMA Partner, B2WD & Clean Commute Month
Bicycle Connection Sponsor, B2WD
Bicycling Advocates Ho. Co. Sponsor, B2WD
Baltimore Bicycling Club Partner, B2WD
Baltimore City Partner, B2WD & Clean Commute Month
Baltimore Collegetown Network Sponsor, B2WD
Baltimore County Partner, B2WD & Clean Commute Month

Baltimore Metropolitan Council
Sponsor & Partner, Clean Commute Month

Bike Jam Sponsor, B2WD
Billers Bikes Sponsor, B2WD
BJ’'s Sponsor, B2WD
Bonefish Grill Sponsor, B2WD

BRTB Sponsor, Clean Commute Month
BWI Business Partnership Partner, Clean Commute Month
Capital Bicycle Sponsor, B2WD
Caribou Coffee Sponsor, B2WD
Carroll County Partner, B2WD & Clean Commute Month
Charm City Cakes Sponsor, B2WD
Chesapeake Cycle & Sport Sponsor, B2WD
Clean Air Partners Sponsor, Clean Commute Month
Columbia Association Sponsor, B2WD
Conte’s Bicycles Sponsor, B2WD

Eastern Mountain Sports Sponsor, B2WD

Eddies Market Sponsor, B2WD

FOX-45 TV Sponsor, B2WD
Greene Turtle Sponsor, B2WD
Hard Bean Coffee & Booksellers Sponsor, B2WD
Harford County Partner, B2WD & Clean Commute Month
High Ground Coffee Roasters Sponsor, B2WD
Howard County Partner, B2WD & Clean Commute Month
Ho. Co. Chamber of Commerce Sponsor, B2WD

Johns Hopkins University

Sponsor, B2WD & Clean Commute Month
Light Street Cycles Sponsor, B2WD
Looney’s Pub Sponsor, B2WD
Loyola College Partner, Clean Commute Month
Magerk’s Sponsor, B2WD
MD Athletic Club Sponsor, B2WD

MD Dept. of the Environment

Sponsor & Partner, Clean Commute Month
MD Dept. of Transportation Partner, Clean Commute Month
Morgan State University Partner, B2WD
Northrop Grumman Partner, B2WD
One Less Car Partner, B2WD
Princeton Sports Sponsor, B2WD
Rideshare Sponsor & Partner, Clean Commute Month
Ripken Stadium Sponsor, B2WD

State Highway Administration Sponsor, B2WD

VPSI Inc. Sponsor, B2WD
Wawa Sponsor, B2WD
Whole Foods Sponsor, B2WD
WNAV Sponsor, B2WD
WXCY Sponsor, B2WD

Sponsors provided cash or merchandise — Partners provided volunteer and logistical support

15



Special Thanks to:

Regina Aris * Jamie Bridges * Becky Brose ¢ Ellis Brown

Lillian Bunton *Tyson Byrne *Mary Chance

Peggy Courtright  Nate Evans ¢ Pat Fielder
Jawauna Greene ¢ Matthew Greenwood ¢ Monica Haines

Barbara Herron ¢ Carrie Hughes ¢ Roberta Jackson
Mike Kelly * Larry Klimovitz ¢ Todd Lang
Vivian Laxton ¢ Don Mauldin ¢ Karl Munder
Heather McColl ¢ Jody McCullough ° Rita Mudd

Lizz Rogers °
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